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Background literature
The Internet has potential for increasing women's access to antenatal education Gamelab®, an online game-based learning platform. Women completed three quests orienting 9 them to3D Gamelab® and up to 12 breastfeeding quests developed around three themes:
10
Deciding about Breastfeeding, Feeding your Baby, and Getting Support. Each quest addressed a 11 particular breastfeeding topic or concern using online learning activities such as reading a brief 12 introduction, watching a video, exploring web sites, or posting a response to the information. For Intervention engagement was calculated as the total number of game quests completed. 
Results

21
Of the 41 participants who enrolled, 25 submitted the pretest and 19 the post-test. They 22 tended to be 21 years or older (70% compared to 30% of those 15 to 20 years old), white (68% 23 compared to 20% Hispanic, 8% Asian, and 4% African-American), in their second or third 24 Computer-based Breastfeeding Education 4 trimester (44% and 36%, respectively), attended or planning to attend a antenatal class (80%), 1 had been breastfed by their mothers (72%), and intended to exclusively breastfeed (68%).
2
Intervention engagement fell into the four groups listed in Table 1 . A one-way ANOVA found 3 no significant differences among the groups in mean BSES-SF scores before (p = 0.264) or after 4 (p = 0.675) the intervention. The analysis of co-variance revealed no 5 
Discussion
17
The pilot results suggest that Healthy Moms is a feasible method for delivering 18 breastfeeding information online; eight women completed at least one breastfeeding quest and 19 six completed 10 to 12 quests. Attrition was a major study limitation; 16 enrolled women did not 20 complete the pre-test and 11 women completed no breastfeeding quests. Strategies that address ). Recruitment of women whose mothers did not breastfeed could yield different results. 
